
COMPANY PROFILE
major highlights l 2017



since
1965



industrial facilities: 
64.000 m2



decal  production unit

flexibility and higher response level



molding department

flexibility and higher response level



raw materials selection and preparation



 Finishing robots
 Automatic glazing
 Manual glazing
 Fast fire kilns

 Roller machines
 Isostatic pressure
 Pressure casting
 Manual filling system
 Automatic filling system

advanced  technology



18 million pieces per year



470
 co-workers



in-house design studio



environmental policy                                             
ethics, health & safety

SPAL is certified by Quality Management Systems



hotel&hospitality

key segments

homeware



GLOBAL PRESENCE
over than 45 countries



distribution of anual turnover 2016 

 

Portugal
USA
Spain
Italy
France
Denmark
Belgium
UK
South Korea
Germany
South Africa
Chile
Norway
Switzerland
Japan
Colombia
Saudi Arabia
Sweden

External market

Domestic market

60%

40%



Portuguese market:
. 6 own stores 

. over than 50 multibrand points of sale  



proudly creating for
(US and Canada)





in trend alert by













proudly creating for
(UK)



proudly creating for
(EU)





proudly creating for
(South America, Africa, Asia, Australia)







proudly creating for



WW DISTRIBUTORS:

proudly creating for











customized solutions developed in-house





360º
fully 

integrated 
solutions

INDUSTRIAL FACILITIES
 Portugal-based
 64.000m2 
 Decal factory within the 

group of companies
 Molding department
 Handling and logistics

CLIENT FOCUSED
ORGANIZATION 
 Since 1965
 51 years know-how
 Long term 

partnerships with 
major brands

what makes us unique

 First design competition in the Ceramics Industry in Portugal
 In-house design team (SPAL Studio) 
 International designers
 Permanent exchange of knowledge with both academic and industrial environments
 National and international recognition (awards, trend cabinets, etc)

DESIGN AND INNOVATION



Thank You!


